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Who is today's presenter?
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CMO, Demand Metric (2007)

Responsibilities Include:

Lead Generation
Product Development

Partner Programs

AN NN

Community

https://www.demandmetric.com/users/johnfollett
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Today’s Agenda

=  Part 1: SEO Capabilities Audit

= Part 2: Drive More Traffic #LoveSEO

=  Part 3: What to Measure @ActOnSoftware
= Part 4: The Road Ahead @DemandMetric
= Q&A
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/‘92 BillioN core searches were

conducted in June 2013
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Analysis of a site/page's perceived value to users
Authorship Metrics (Author / Agent Rank)
Influence of Structured Data in SERPs

The overall influence of Google+

Social signals - shares, likes, +1's

111

Content readability / usability / design

Usage data (CTR, dwell time, etc)

'

¥ Decrease
Quantity of paid results on SERPs & Stay the same

Increase

|

On-Page topic modeling (e.g. LDA)

Presence + prominence of advertising vs. content

I

Influence of Anchor text in external links

==

|

Influence of Anchor text in internal links

The effectiveness of paid links

Exact keyword match domains

‘
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Online DeNnavior is

forever changing.
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Before we get started...
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“The Use of Acronyms”
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Accountability
Process
Empowerment

Systems

These are [ Ot
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“Learning to Love SEO”
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Part 1. SEO Capabilities Audit
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Do these words mean

anything to you?




“Become More Strategic
!!JDEMAND METRIC

Demand Metric Research Corporation. Copyright© 2013. All Rights Reserved.



“Become More Strategic
!!JDEMAND METRIC

SERP

Demand Metric Research Corporation. Copyright© 2013. All Rights Reserved.



“Become More Strategic
!!JDEMAND METRIC

META Tag
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alt text
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Site map
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‘A Complete Glossary of

Essential SEO Jargon”



http://moz.com/blog/smwc-and-other-essential-seo-jargon
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2 OO7 — iPhone (1t Generation)
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Canonical URL Tag
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Custom 404
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Google Authorship
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Panda
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Penguin
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Getting warmer...
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A few great resources

Demand Metric Research Corporation. Copyright© 2013. All Rights Reserved.



“Become More Strategic
!)JDEMAND METRIC

1. SEO Starter Guide - Google

v SEO Basics

v Improving Site Structure

v Optimizing Content

v Dealing with Crawlers Coogle
v SEO for Mobile Phones
v' Promotion & Analysis
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2. The Beginner’'s Guide to SEO - Moz

How Search Engines Operate

How People Interact with Search Engines

Why Search Engine Marketing is Necessary

The Basics of Search Engine Friendly Design & Dev

THE BEGINNERS ~ ayiDE T0 SEO

Keyword Research

How Usability, Experience & Content Affect Rankings

D N N N N N RN

Growing Popularity & Ranks, etc. 4
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3. SEO 1071: The Basics (and Beyond) — Act-On

How Search Engines Make Money

Know Your Audience -
mfzﬁfﬂj

Know What Your Readers Want

SEO 101: The Basics and Beyond
KeyWO rd S Close to 90% of buyers search online before making a =

purchase. Search engine optimization is far too important to
leave to chance — you have to get it right. Get started, or get
up to speed on recent changes, with this brand-new eBook

Writing Content

« How search engines operate
¢ What Penguin and Panda changed
Pa g e O ptl m I Z atl O n « Techniques to choo_se and use keywards
¢ Why you should write content for people, not search
engines
« How to optimize a page & your website

D N N N N N RN

Site Optimization
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4. SEO Maturity Assessment — Demand Metric

Strategy, Buy-in, & Skills
Process Definition, Automation, & Systems

Keyword Management

D N N NN

Results Reporting & Metrics

:t::e[ SEO Maturity Index Diamond
vty o5

ion, & Systems

s
ateqy, Buyn , & Skils
Process Definition, Automati 28
Keyword Management 15
ResusRepartng & , ¢ 25, Process Defintion
Metrics -’ = s

Results Reporting & Metrics 4

.0
Download
-
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Part 1. Summary

= Understand Your Capabilities
=  Brush Up On “SEO Basics”

= |dentify Knowledge GAPs

=  Fill Knowledge GAPs

= Proceed to “Part 2”
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Part 2: Drive More Traffic
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SEO doesn’t have to be...
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A few assumptions...
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#1 — You have a solid foundation
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#2 — You have content
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Use our Content Marketing Methodology!

ldentify Objectives
Understand Buyers

ldentify GAPs

N
.')4 DEMAND METRIC

BU Ild Content Content Marketing Plan o1 Identify Objectives
Methodology: 02 Understand Buyers
O rg a n I Z e D I Strl b U tl O n a proven approach and premium tool-kit 03 Identify GAPs

04 Build Content

D
Follow this Simple, step-by-step, methodology

Measure Your Program | Download

supports your company’s goals & objectives

D N N N N NN

Demand Metri: Resmarch Gorperation. 4§ Ridtz Feserved
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THE BUSINESS OF ©© 6 &

GAMIFICATION
ol

' ' _ WHAT IS 0]
A Guide To Marketing Genius: : GAM | F I EﬂTlUN? e o S o e ot wenly S € ‘.-“Lv-
Content Marketing

HOW GAMIFICATION WORKS:

Q POINTS
ACCELERATED
@ @ ﬁ % @ @ % % @ ﬁ — FEEDBACK CYCLES
&) BADGES SRt CLEARGOALS
907 IPE“D UVER 25w SRS 2 AND RULES OF PLAY
= ﬁi’ I 2 LEVELS
W trcommon oo e EI A COMPELLING
¥ NARRATIVE
2m. LEADERBOARDS
18+ 9]% 86% Y B/ CHALLENGING BUT
: ACHIEVABLE TASKS
o N yo CHALLENGES 2
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#3 — You have realistic goals
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#4 — You understand the data

Demand Metric Research Corporation. Copyright© 2013. All Rights Reserved.



' eeeeeeeeee Strategic
) DEMAND METRIC

#5 — You know your competition
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Small changes = BIG difference!
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Take the “agile” approach to SEO.

1. Define Key Performance Indicators

2. Implement Improvements

3. Measure Success
4. Create New Improvements

5. Prioritize based on ROl and Capabilities
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Part 2: Summary

“Results-Oriented”
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Part 3: What to Measure
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Depends on Goals & Objectives
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Measure SEO success with the following metrics:

1. Pages
2. Search
3. Engagement

4. Conversion

esearch Corporation. Copyright© 2013. All Rights Reserved.



Part 3: Summary

When it comes to

measu remeﬂt...start small
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Part 4: The Road Ahead
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Knowledge Graph
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Schema.org
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Home  Schemas  Documentation

What is Schema.org?

This site provides a collction of schemas, i.e., html tags, that webmasters can use to markup their pages in ways recognized by major search providers. Search engines including
Bing, Goagle, Yahoo! and Yandex rely on this markup ta imprave the display of search results, making it easier for people to find the right web pages

Many sites are generated from structured data, which is often stored in databases. When this data is formatted into HTML, it becomes very difficult to recover the original
structured data. Many applications, especially search engines, can benefit greatly from direct access to this structured data. On-page markup enables search engines to
understand the information on web pages and provide richer search results in order to make it easier for users ta find relevant information on the web. Markup can also enable
new tools and applications that make use of the structure

A shared markup vocabulary makes it easier for webmasters to decide an a markup schema and get the maximum benefit for their efforts. So, in the spirit of sitemaps.org, search
engines have come together to provide a shared collection of schemas that webmasters can use

We invite you ta get started!

view our blog at blog schema org

Terms and conditions
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reviews - Price 19¢

90 Reviews of
food, almosphars, and \’egelar

2 roviews - 1 hr
3 AuQ 26. 2

Leonard Cohen - Free listening, videos, concerts, stats, & pictures
LimJmusic/LeonardtCohen

Watch videos & listen to Leonard Cohen: Suzanne, Hallalyah & mors, plus 132
pictures, Leonard Cohen, (bom September 21, 1934 In Montréal, Quebec, ...

Suzanne

The Darkness

Going Horme 3 3:51
Hallalugah

Little Water Cantina “Three thinas are on mv list when | eat out: areat
1 Vegan Pizza No Cheese) Recipe - F

ood.com - 248865

lartan-vegan-plzza-no-c

2 : !
Tnis Is from my dad, who developed some vegan recipes

gsn have any cheese, and you

2013. All Rights Reserved.
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Mobile
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Presidential Candidates Urge Voters
To Get On Facebook

2 AN &
i P RS

‘R
v]

: r

b
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Driving SEO with Press Releases:

DEMAND METRIC

. How press releases boost SEO

Driving SEO with Press Releases

Executive Summary
For decades, press releases were the basic building blocks of a public relations strategy. A

. .
company that wanted press coverage would write and issue a press release The mere
r | | r ] r e S S r e e a S e S O r s th copang e o ot s b bt i sotey ket sl
. till serve this purpose. although  nejw and important use of press releases has evohved as
a tool for S=arch Engine Optimization (SEC).
For companies whase websites are key to revenue generation the SEO benefts are the

primary mofivation for wriing and issuing press releases. If releases also produce

favorable media coverage, that's viewed 25 a bonus. The benefits of this SEO strategy

. . result from the links a press release can produce back to the issuer's website. These links

are known 3s backlinks The more extemal, authentic backlinks 3 websits has pointing to

sSin ress releases in vour e

. conceptuslly simple to grasp, executing it effectively requires some insider knowledge of
both media relations and SEO.

This How-To Guide will explain how press releases can boost SEO efforts. how to write

press releases for SEO. the pros and cons of deing so and concluds with an acton plan on

using press releases in your SE0 efforts

r How press releases boost SEQ
| | Mike Cherenson. former Chair and CEO of the Public Relations Society of America (PRSA)

said “Authentic and relevant link buildin|
and building mutually beneficial relation

0 et ot e o] Download
how does it work?

Demand Metric Research Corporation. Copyright© 2013. All Rights Reserved.
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Social Media
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v' Pay Attention to Structure

v Pick the Right Channels

v Pay Attention to Google+
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Don’t miss the following Webmaster Tools:

A. Structured Data Testing Tool
B. Structured Data Markup Helper
C. Data Highlighter

D. Webmaster Tools

- Click to Play
o Diagnose, Discover, Share
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Part 4. Summary

Be Proactive
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Final Thoughts
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Summary
1. Know your abilities and fill in the GAPs.
2. Take a results-oriented approach.
3. Measurement doesn’t have to be hard.

4. Be proactive and always keep learning.
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For more information, visit us at:

www.demandmetric.com

Demand Metric Research Corporation
#300 - 1275 West 6" Avenue, Vancouver, BC CANADA, V6H 1A6
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For more information about Act-On:

Marketing Automation & Email Marketing Software

WWW.acCt-on.com m
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