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Brunch & Learn:

Email Design Best Practices for Desktop,
Mobile, Tablet & Beyond

November 7, 2013

A special thank you to:

Thank you for joining us —we will be starting at 12:30 PM ET/9:30 AM PT

If you are unable to hear music at this time, please make sure that your computer speakers are turned on and that
your system has not been muted.

#DMIQWebinar
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Today’s Speakers

Jason Rodriguez Daniel Sears
Community Manager Interaction Designer
Litmus Trendline Interactive
Author, Modern HTML Emaill
Moderator
a2 )

Ethan Boldt
aw Chief Content Officer
‘_. Direct Marketing 1Q

J
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Tips for Webinar Attendees

* Technical difficulties? Let us know by using the “Q and A" box, or
trouble-shoot by clicking the "Help” widget below

— Quick tip: Common problems (like loss of sound and/or stall in the
slides) can often be fixed by a quick refresh of your browser.

* Have a question for today’s speaker? Submit via the “Q and A”
box

* Please disable pop-up blockers

« See what this console can do! Click on the “Tips for Attendees”
widget for the complete rundown.

Don’t forget to “share” this webinar! G B #DMIQWebinar



Email in the Age of Touch

Why mobile email matters
and how to optimize for touch.



Some Quick Info

Jason Rodriguez

Community Manager at Litmus

Wrote Modern HTML Emall
http://modernhtmlemail.com

Follow me on Twitter
@rodriguezcommaj

a0 . . .
s litmus @rodriguezcommaj



The Changing Face of Emall

Mobile Is the new Inbox.



Mobile Opens Are Increasing

Change in Overall Opens

e Mobile e Desktop e Webmalil 48%

'_——‘\__"/‘\.—/\___/\——__‘ 33 0/0

https://litmus.com/blog/48-of-emails-are-opened-on-mobile-gmail-opens-down-20-since-tabs

% .. . .
s litmus @rodriguezcommaj



Which Clients Matter?

Y #
#2
K #3
Y #4
#5
#6
H7
#8

#9
#10
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Apple iPhone = 2% 0%
Outlook ™ = 1% .0z

AppleiPad © " 124 s

Google Android =77 1% 1
Apple Mail = &% s
Outlook.com /77 &% o6
Yahoo! Mail "= 77 e
Windows Live Mail I 7 % w005
Gmail I % o

Windows Mail 7 2 o

10S:
Mall for iIPhone
Mall for iPad
Gmall
Malilbox
Sparrow

Android:
Mail App
Gmail for Android

@rodriguezcommaj



Know Your Audience

(\) ma

. Click through on email offer . Open email on a mobile device

35%
33%
31%
29%
23%
22%
15%
8%

-10% 11-25% 26-50% 51-100% Don't Know

rkeﬂ ng Sherpcl ©2012 MarketingSherpa Mobile Marketing Benchmark Survey

Methodology: Fielded August 2012, N=166 N=167

o .
5‘5 litmus

31% of marketers don’t know
their mobile open-rate.

33% don’t know their mobile
click-through rate.

@rodriguezcommaj
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We Can Help With That

Rendering engines

The comparative popularity of different rendering engines built into the
email clients these recipients are using.

@® Webkit 63%
® MSWord 21%
Explorer 6%
® Other 5%
@ Firefox 5%

Reading environment

The popularity of different environments, such as web-based email clients
(Gmail, Outlook.com, etc.), desktop-based (Apple Mail, Outlook, etc) or
mobile devices (iPhone, iPad, Android etc)

@ desktop 59%
® webmail 32%
mobile 9%

5 litmus

Browser usage

The popularity of different web browsers used by recipients when reading
their email in a web-based email client such as Gmail.

@ Using Chrome 84%
@ Using Firefox 6%
Other 6%
@ Using Safari 3%
@ Using Explorer 1%

Use Litmus Email Analytics to
get in-depth metrics on clients,
rendering engines, devices,
ocations, and interactions.

nttp://litmus.com/email-analytics

@rodriguezcommaj



Know Their Environment

=
+
_— =

=il

Android Device Sizes 10S Device Sizes

http://opensignal.com/reports/fragmentation.php

% .. . .
s litmus @rodriguezcommaj



It’s all about the
Subscriber Experience

Not just how your emaills look.



The Subscriber Experience

3 Points In the Subscriber Experience

1. The Inbox
2. The Emall
3. The Landing Page

% .. . .
s litmus @rodriguezcomma j



First Impressions

eeee0 Sprint 3G 2:46 PM

< Gmail Inbox

The Inbox Is the subscriber’s first impression.

oearcn

Field Notes Brand Yesterday
Field Notes Brand: Pitch Black

Field Notes Brand FIELD NOTES: WE
LOVE YOU BUT WE'VE CHOSEN DA...

37signals Tuesday
Get REMOTE today, the new book by...

REMOTE —the new book from 37signals

Keep your from name relevant and familiar.

Sacha Greif Sunday
Three Key Insights About Pricing

You can also view this email in your

Put your subject line to work.

Litmus Friday
Email Design Monthly #1: Email vs. S...

Articles we love about things we love. In

an email about email. #someta Tweet... U Se r p re h ead e r teXt to e I iCit O pe nS .

Litmus 0/24/13

Updated Just Now D/

s litmus @rodriguezcommaj



Mobile Subject Lines

Portrait Landscape
From Line 5 2
Maximum characters:

Subject Line 80
Maximum characters:

Test length on real devices.
Stay relevant and specific.

From Line

Maximum characters:

Create a sense of urgency.

Have a clear CTA.

e Subject Line

Maximum characters:

iPhone 4 & &4s
D From: 23 Subject: &1
[] From: &1 Subject: 6%

Test different subject lines.

(Any orientation)

¢ FromLine 23 ¢ Subject Line 39
Maximum characters: Maximum characters:

“When it comes to email
marketing, the best subject

lines tell what’ s inside, and B | A

[] From: &1 subject: 6% [ ] From: &1 Subject: 6%

the worst subject lines sell

A From Name or Subject Line longer than the character counts shown will create ellipses which

b4 = = ””
W at S I n S I e will shorten the line by 2 characters (all 10S devices all orientations)
[}

- The MallChimp Crew

http://masstransmit.com/broadcast_blog/mobile-email-from-name-and-subject-line-displays-
infographic/

s litmus @rodriguezcommaj



Make It Look Good

Make your emails look fantastic on mobile devices.
(We'll talk about how to do this later)

eeee0 Sprint 3G ) J eeee0 Sprint 3G 3:27 PM () h

< Inbox (1) [ < Inbox N/

Online & in-store offer: 20% off y
item of your choice*

e : Email Design
Monthly

An infrequent digest of curated
email & design articles

from Litmus with

html

On the Cusn of Craftsmanshin

= B B K M

s litmus @rodriguezcommaj



Mobile Design Strategies

Choose a mobile design strategy that works for your team and audience.
Find a solution that works with your time table and resources.

3 Main Strategies

Mobile-Aware
Fluid

Responsive/Adaptive

o . : :
s litmus @rodriguezcommaj



MoDbile-Aware

VICTORIA'S SECRET

FREE SHIPPING
n US. orders of $100, Use offer code SHIPI00. Details below

ends tomorrow!
$499 & UP

SWIM CLEARANCE

One layout for all devices.

Keep mobile in mind from the

beginning.
FREE SHIPPING Usually single-column.
iy .
38 Keep text, images, and CTAsS
: mobile-friendly.

GET CONNECTED
f v & © &

% .. . .
s litmus @rodriguezcommaj
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Fluid

@00

Your daily dose Linked|([}].

The week's most popuiar news: Computer Software and Design

Powered by W+ Linked [
Computer Software

HP To Apple: You Win. - echerunch com
As | write this, I'm sitting in a cafe. Around me, there are five peopie on laptops — four of them are MacBooks. Four
other peopia are using tabiets — all four are iPads. Weicome 10 the Post-PC world. That phrase was one of

348 shares + Read Afl stocy * Sharg

464 shares + Road Al siory * Sharo e — = =

On immigration, a step in the right direction - 0
Vivek Wadhwa introduces U S, Cltizenship and Immigration 54
they're a step in the right direction but don't go far enough.

48 sharos + Read Al stoey + Share

HP Said to Be Near $10 Billion Autonomy Takeover, Spinoff of PC Business - bicomberg com
Il Hewlett-Packard Co., the world's largest computer maker, is planning to announce the acquisition of Autonomy Corp.
for about $10 billion and the spinoff of its personal-computer business, said peopie familiar with the company’s._ )

Design

Excellent Examples of Package Design - ? Your daily dose Linked[m.
Today we decided 1o change mediums and show you a col "
most of us can find inspiration in aimost The week's most

20 sharos + Read il story + Share popular news:
Computer Software

Design Thinking Is A Failed Experiment. So What's and Design

12 shares - Read Al story * Share

Powered by

Linked [
Computer Software

C4's Seven Dwarves: a very small ad campaign - ¢f = HP To A 2
ot The best in visual Win. -
S8shores + Rood A story + Shang RS

techcrunch.com
As | write this, I'm
sitting in a cafe.
Don't want 10 receive email notifications? Adjust your message settings Linkedin values y Around me, there

addross available 10 any other Linkodin user without your penmission
© 2011, Linkedin Corporation

5 litmus

Layout doesn’t change but
expands/contracts for
devices.

No swapping or restructuring of
content.

Uses fluid tables and images.

Relatively quick and easy to
iImplement.

@rodriguezcommaj
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Responsive FTW

[nsights on making ideas happen

by Béhance

Dftice Dynamics

The Smart
Creative's Guide To
Dressing for Work

by Christian Jarrett

Are You
(Subconsciously)
Afraid of Success?

The Smart
Creative's Guide To
Dressing for Work

Brad Feld: On Not
Mourning Your
Failures &
Overcoming Burn-
Out

| ANon-Negotiator's
" Guide to Negotiating

The 5 Most
/ Dangerous Creativity

J Killers

Victim No More: How
to Stop Self-
/‘ Sabotaging
4

Why Baby Boomers

2 o and Millennials Make
" Great Teams

Video: How to Get Sh*t Done,
According to Science!

ant To Be a Better Designer? Write.
Burn the Boats.
Let's Ban the "Thanks” Email

<lkhen Someone Offers You a Seat On
a Rocket Ship, You Get On

When to Quit Your Job

Applied Design at MoMA

Explore the fascinating world of design at
MoMA. From robots and video games to mine
detonators and more, Applied Design
celebrates the builders, makers, and tinkerers
of design today.

Learn More —

Email Is restructured and
optimized for varying device
Sizes.

Restructuring of content.

Uses media queries along with
fluid tables and images.

Can swap content for different
device sizes.

@rodriguezcommaj



Get Them To Take Action

Your job Is to get subscribers to interact with the email.

Accomplish this with compelling content and
splendidly touchable CTAs.

% .. . .
s litmus @rodriguezcommaj



Mobile CTAS

Make your mobile CTAs touchable.

Webinar: Creative
Typography For Email _
THURSDAY, NOVENBER 1474 AT Value spacing around touch targets.

11:00AM EST

Make buttons at least 44x44 pixels.
Use compelling button text.
Supplement with symbols.

Use bulletproof buttons, not images.

s litmus @rodriguezcommaj



Follow Through

The subscriber experience doesn’t end at the email.

The emall Is there to get subscribers to take action,
which typically happens on the landing page.

If you don’ t optimize your landing pages for mobile,
why even bother with optimizing your emails?

% .. . .
s litmus @rodriguezcommaj
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Don’ t Do This

alll AT&T = 11:12 PM il AT&T

8 Victoria's Secret - Online Shop

i i o L

b2bmarket

Get to the Right People | Bizo

ing.bizo.com &

secure.victoriassecret.c &

VICTORIA'S SECRET ’ -
-
Wen Pten  Seerr femdy Bwm VEKIGn  Chetory  Ohoes  Bee L Gpecrs  PINK blz@ e et oy
SHOPPING BAG CHECKOUT Get to the Right People:
5 Steps 1o Finding —and Converting —Your Targat Business
Your Shopping Bag & Empty Aegmiered Custonen Audience Online
Start shopping by searching, browsing, or going % . .
the homepage. If you have not signed in, please il S K sremendinaront bt v
do 50 10 retrieve any ftlems that have been saved BI0ERNG prne Convervonm
10 your shopping bag 1oetfyang Te rgnt audn:es and Wrgetng them

— m e e
Uikptinldasisssntal Deomrnd P e °8 Singn o e
Carrvarirng—Yow Targs! Buarmes Actencs
Ordine” went dhacormr how %)

x
SUPERMODEL ON-THE-GO

MAKgUP KIT
32

A S AL ouT V7 Refine your marketing sppreaches
NG 13 whdrw YOUF DIOMDOCH MU I the

V7 ety wna segment e preepects Dt
alter moal 1o your business

V7 Davvier puwartl buyer perscass that il
S your Bran) and ramtve sty abevart

Uhoome troem 4 olrra wexy book 20
A a e i e paiene Suyng Opdde

T

V nooruume dngley mtmtae g et ety
W stay in tront of your target sudience and
minknay lest conversions

@rodriguezcommaj
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Webinar Registration

Do This Instead

alll ATET = 10:36 PM otll ATET 11:11 PM

Sign in here:

phy
Email ( ) S eaSte

Address FREE SHIPD]
(_Remember me STER ‘N%N' G.
R N
- y -~ —
Login &5
og -

SHOP BY CATEGORY

New to Sitecore: _— y
i | ) Furniture >
Last Name [ |

Email ( ) Outdoor >
Address

Job Tite | ] ¢ Rugs & Windows >
State/Prov [ ) Bedding "
Country [ United States of Am q !

Organization| * Bath >
Phone ( ] Lighting R

4 @ 2 m @ 4

@rodriguezcommaj



I’s About The Experience

Take Into account the entire subscriber experience
- from inbox to email to landing page.

Optimize all three for mobile, it is increasingly
the most important platform.

Your job doesn’t end with the email - coordinate with web teams
to optimize landing pages for mobile, too.

% .. . .
s litmus @rodriguezcommaj



Quick Wins for Mobile

Start with mobile in mind.



Use Preheader Text

The inbox will show something - put it to use.

Sacha Greif Sunday Tt “ N th
Three Key Insights About Pricing Don't e]i your viewin the _
browser  message be the first
- thing subscribers see.

You can also view this email in your
Litmus Friday
Email Design Monthly #1: Email vs. S.
Articles we love about things we love. |

browser. Three Key Insights About Pr
an email about email. #someta Iweet...

Use your preheader to entice
an open.

% .. . .
s litmus @rodriguezcommaj



Keep Text Big

eeeee Sprint 1x 4:17 PM o )
< Inbox AN N
nnnnn MORE RAVENS S anrnTCOIEE -
e o o Which one looks better?
st £ Search AV

Keep text big and readable.

1I0S will automatically resize
g}lﬁim HTML Email text less than 13px in size.
You can disable this with:

OUR WORK. Recent launches:

: B Progressive Enhancement. -webkit-text-size-
B = = < Still Alive & Kickin’ adjust :none;

€ Added by @SachaGreif

F B B KX M

a0 . . .
s litmus @rodriguezcommaj



Keep Copy Simple

00000 Sprint 3G 4:32 PM o )

Short, concise copy makes

< Inbox ANV
your message easy to
REMOTE—the new
book from 37signals remember.
—now available at
bookstores It forces you to distill your
everywhere. _
message to its essence.
R E M It keeps your design clean.
semore T Use great, simple copy to get
E subscribers to tap through to
. where you want them - your

B EBaeee [ website.

o . : :
s litmus @rodriguezcommaj



Keep touch targets big and in range of thumbs.

ALY

% ,. : :
5‘5 litmus @rodriguezcommaj



The One Thumb Rule

“People use their smartphones anywhere and
everywhere they can, which often means distracted
situations that require one-handed use and short bits of
partial concentration. Effective mobile designs not
only account for these one thumb/one eyeball
experiences but aim to optimize for them as well.”

- Luke Wroblewski

http://www.lukew.com/ff/entry.asp?1664

% .. . .
s litmus @rodriguezcommaj



Keep Android In Mind

(P CReE Shipping Every Doy Grid of Grim
g = '
Some Android mail clients won’ t render
responsive designs or scale emails -
resulting in a zoomed out “Grid of
Grim”.

A TOTE
OF NOTE

Ur roomy e
15 a commuter’s

Design with CTAs on the left side of
the emaill.

ost friend. In four
fabulous colors

» SHOP HANDBAGS

BOOT UP y

http://stylecampaign.com/blog/2012/08/android-grid-of-grim/

a0 . . .
s litmus @rodriguezcommaj



Test, Test, Test

E
oty
_— — -_— — _— —

(L) Mobile Email Clients

Android 2.3
BDEL @ %0304

Android 4.0

Frad edy) Wbl 8 Fecsl o Saesl
MRS GE NEE R s tada e

CralCw gy Mcrth #1kvsd m S3cil e fown,
‘ dppniigmAviwe

ol Ham A tenina e

iPad

Windows Phone 7.5

Symbian

T2 tmalbssigiionsiy | Limus

I, Litmus

litmus

Web-based Email Clients

AOL Mail (Explorer)

AOL Mail (Firefox)

Gmail (Chrome)

Outlook.com (Explorer)

Outlook.com (Android)

b FAeesge
Ll B koltly & o0 ul e S

Tavyr  Daus ves

AOL Mail (Chrome)

D~ = .-

Outlook.com (Firefox)

BlackBerry 4 OS

w03 coradests coes
Eauall Devigs Moathly 43: Esnall v,
Sachal, Web Veate 3ad Mabile- ¥ rieadly
Redesigns - Preview

Gmail (Explorer)

R —

BlackBerry 5 OS

from

Cemall Dosign Monthly #1: Emall vs.
Social, Web Foatx, and Mobile-
Friendly Redesigns - Preview
#0383 121

iPhone 5

Gmail (Firefox)

Cwni Cerin Moreny

Outlook.com (Chrome)

N\ .
5‘5 litmus

"

2]

Yahoo! Mail (Explorer)

Test your design in as many
clients and devices as
possible.

Litmus makes it easy.

Test on real devices when
you can.

@rodriguezcommaj



If You Have the Time

Level-up your mobile emails.



At Least Go Fluid

@00

Your daily dose Linked (.

The week's most popuiar news: Computer Software and Design

Powered by twitter¥ + Linked [
Computer Software

HP To Apple: You Win. - iecherunch com
As | write this, I'm sitting in a cafe. Around me, there are five people on laptops — four of them are MacBooks. Four
other peopia are using tabiets — all four are iPads. Weicome 10 the Post-PC world. That phrase was one of

348 shares + Read Afl stocy * Share

HP Said to Be Near $10 Billion Autonomy Takeover, Spinoff of PC Business - bicombera com
1] | Hewlett-Packard Co., the world's largest computer maker, mmwwmmmmmmdwm

laamStOmlmwmer«sM-oomw‘mm said @ familiar with the company
464 shares + Road Al siocy * Share

On immigration, a step in the right direction -

Vivek Wachwa introduces U S szarshpanoum\.g'umS#
they're a stap in the right direction but don't go far enough.

48 shares + Read Al slocy + Share
Design
- s Excellent Examples of Package Design - Your da“y dose Linked[m.
J Today we decided 1o change mediums and show you 8 ,
mast of us can find inspiration in aimost The week’'s most
20 sharos + Read il story + Share popular news:
Computer Software
Design Thinking Is A Failed Experiment. So What' and Design
L¢
’s 12 shares - Road A stocy = Share
L Powered by twitter
Computer Software
C4's Seven Dwarves: a very small ad campaign - of R
e The best in visual | Win. -
8shares + Rood A story + Sharg :

techcrunch.com
As | write this, I'm
sitting in a cafe.

Don't want 10 receive email notifications? Adjus! your message settings Linkedin values y
addross available 10 any other Linkodin user without your penmission. Around me, there

© 2011, Linkedin Comporation

% .. . .
s litmus @rodriguezcommaj
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Fluid Tables

Fluid tables allow your emalll
structure to adapt to different
screen sizes.

Easy enough to implement:

width="100%"
style="max-width:600px;”

@rodriguezcommaj



Fluid Images

Fluid images allow your images to
scale with the email.

Easy enough to implement:

<img src="" width="" height="" class="image” />

img[class="image”] {
height:auto !important;
max-width:600px !important;
width:100% !important;

" . . .
s litmus @rodriguezcommaj



Go Responsive

Insights on making ideas happen

by Béhance

Dffice Dynamics

The Smart
Creative's Guide To

S Use responsive design for full
control across devices.

The 5 Most
/ Dangerous Creativity

= - . Combine fluid tables and fluid images

The Smart
Creative's Guide To
Dressing for Work

— = - with media queries to control layout.

ﬂ ’ Great Teams

Swap out and customize content for
different screen sizes.

Video: How to Get Sh*t Done,
According to Science!

ant To Be a Better Designer? Write.

Burn the Boats.

Let's Ban the "Thanks” Email

<Uon Someone Offers You a Seat On
a Rocket Ship, You Get On

When to Quit Your Job

s litmus @rodriguezcommaj
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The Media Query

CSS Media Queries allow you to set
conditions for altering styles.

Not a one-line solution, you need to think about
what you’ re doing.

Allows you to toggle and swap content based
ONn screen size, orientation, aspect-ratio,
resolution, etc.

@rodriguezcommaj



Building a Media Query

Media Type Expression

N

@media only screen and (max-width:480px) A

img[class="hide"] {

display:none !limportant;

}
}
Conditional CSS

o . : :
s litmus @rodriguezcommaj



Limited Support

iPhone native

iPhone Mailbox app

iPhone Gmail app {0.25% of opens as of June 2013)

iPhone Sparrow app
iPhone Evomail app
iPhone Boxer app
iPhone Yahoo! Mail app
iPad full-sized native
iPad mini native
iPad Birdseye Mail
iPad Incredimail
iPod Touch native
Android 2.1 Eclair native client
Android 2.2 Froyo native client
Android 2.3 Gingerbread native client
Android 4.0 Ice Creme Sandwich native client
Android 4.1 Jelly bean native client

Android Outlook Exchange via native client

o .
5‘5 litmus

Yes

Yes

No

Yes

Yes

Yes

No

Yes

Yes

Yes

Yes

Yes

No

Yes

Yes

Yes

Yes

No

Media Queries are not universally
supported.

Android Gmail & Windows Phone

Best for heavy mobile audiences, mobile
apps, tech companies, or travel alerts.

http://stylecampaign.com/blog/2012/10/responsive-email-support/

@rodriguezcommaj



CSS 3 Goodies

If you have the audience, embellish your emails with CSS 3.

Text shadows

TeXt Shad OWS! <span style="“text-shadow:2px 2px 2px #000; >

Text Shadows!
</span>

Border Radius

Read More <span style=“border-radius:8px;”>

Text Shadows!
</span>

% . . .
" litmus @rodriguezcommaj



Push The Boundaries

Sunshine or clouds?

Latest market share stats: Mobile opens
continue to climb while Gmail drops again

SVG & CSS 3 Animations Video in Email

Original time: Australia/Sydney - Tue Sep 24 2013 12:00:00

00:00:00:00

DAYS HOURS MINUTES SECONDS
Your time: Europe/Stockholm- Tue Sep 24 2013 04:00:00

httpsiaifcountdown.com

e:‘g litmus L I ve Content @rodriguezcommaj



Target Devices

Ve hope you're enjoying the Seamiless experience! n i "NLOA AFER
View this message n a web browser s

8

Use media queries to target

Seamless  ou toodisner mobile platforms and swap out

We think this is the begmnmg 7 content per device.
. of a beautlful FOOD fnendshlp |

|
I

Welcome to Seamless, and thanks
for ordering your food with us! Log
in with this username next time

hunger strikes:
QUICK, EASY, AND AWESOME ORDERING

As a member and fellow foodie,
D e

youTl be the first to know about Wl & . - . B !
sl irtoiives. dlarouris: = A & Download Seamless for iPhone! SGETYOURAPP & b App Store

product enhancements, and much
more! We'll be in touch soon!

—Your Friends at Seamless

QUICK, EASY, AND AWESOME ORDERING

T RE—T— Py
Download Seamless for iPad: 'GET YOUR APP » 0 App Store |

Download Seamless apps for iPad; [
GET YOUR APP»

iPhone, or Android”™ devices.

| QUICK, EASY, AND AWESOME ORDERING

o
Downl‘oa~d Sea.mlesstor AT TS 1
Android devices.

&

s litmus @rodriguezcommaj
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Did | Mention To Test?

Designing for §
.
Preview

Designing for fingers a

|
Florin B

test wp7 !

To: emailtests@local}
!

u Lerren

o 4 o i
wigs. Read on i

Email, Twattor and IN noafication
Wouldl A be nice 43 Be wadted wh

omad o Browser fest

con

emad p Taitir m

you L0 get oo w

™" wang for

Thenderbird an
oo added Th
3} and Mobde W

Thase are avaiadie for use mawd

il LHT 4G

L/
- litmus

thumbs -

How each mobile OS
displays your email

View infographic —

W

Find out who opens your emails
m on mobile...

Dig deep into your opon rate 10 ind out who
opons 00 IPhone, Android, Outiook and
Got your stats

... then start designing for fingers

rl'x and thumbs

@rodriguezcommaj



Resources

It's dangerous to go alone...



Learn About RWD

; e B G octve KTV Emal
IMPLEMENTING
RESPONSIVE
RESPOISE P eN Jul
Responsive Web Design Implementing Responsive Design Modern HTML Email
by Ethan Marcotte by Tim Kadlec by Jason Rodriguez (Me)
Responsive Web Design
http://alistapart.com/article/responsive-web-design
LIST
apart Designing For Breakpoints
ikl http://alistapart.com/article/designing-for-breakpoints

% .. . .
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Some Frameworks

Antwort Email Framework
http://internations.github.io/antwort/

Zurb Responsive Email
http://zurb.com/playground/responsive-email-templates

Responsive Email Patterns
http://briangraves.github.io/ResponsiveEmailPatterns/

" . . .
s litmus @rodriguezcommaj



Litmus Builder
http://litmusbuilder.com/

Litmus Scope
https://litmus.com/scope/

Guide To CSS Support
http://www.campaignmonitor.com/css/

ALY

% ,. : :
5‘5 litmus @rodriguezcommaj



I’m Here To Help!

Continue the conversation
over on Twitter -

@rodriguezcommaj

a0 . . .
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Thank Youl



The Screen Size Sweet Spot

Tips for constructing flexible email layouts/elements

Daniel Sears
Interaction Designer, Trendline Interactive




Overview




Responsive Design

« More than a “line of code”

« Set of conditional statements that enables specific styles
* If the screen size is X, then display y
« If the screen size is X, then increase headline sizeto y
* If screen size is X, then show image at 100%

« Detects screen size, not device type
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Pros and Cons

Pros

* Restyle, resize or reorder elements

« Ability to hide/show desktop or mobile specific images/content

« Customized calls to action

« Adjust content based on various screen sizes, enhancing experience

cons

Coding learning curve

Forces tough choices

Increased production and QA time

Checking rendering for multiple devices can force your hand




Fluid Layout

 Percentage-based widths
« Adapts to fill the screen it's viewed on; text wraps automatically

« Often fits better within a wide-range of devices/screen sizes
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Pros and Cons

Pros

* Relatively simple execution
 Smaller learning curve

* No reliance on media queries
Cons

 Fewer design choices

* Very narrow or very wide emails can get awkward and hard to read




Width Inception

So ‘Metal’




Width Inception




The Sweet Spot




The Best of Both Worlds

* Allows content to flow freely based on screen size

« Also allows you to stipulate how content should be arranged once it reaches
certain sizes.

« Takes the load off of having multiple media queries

* Is the most flexible approach to target multiple screen sizes while catering
different experiences for screen sizes you'd like to focus on.

Android Screen Size Fragmentation

Source: http://opensignal.com/reports/fragmentation-2013/




Some Quick Tips




Buttons

« Depends on your design approach

« (CSS3 huttons enable fluidity, ease of use for templates, but not without
limitations

* Click area is a concern

* Image only buttons often become stifling for mobile, concern when images are
off

& Expedia

Packages Hotels Cars Flights Cruises Thingsto Do Deals Rewards

Last Chance!
Dream big & save on travel

Throughout September, you can help
the kids of St. Jude Children’s
Research Hospital—and save on
travel.
"""""""""""" * Donate $5 for the opportunity to win
one of over 150 amazing trips, like a
luxurious stay in a private Bora Bora
bungalow or a Flight + Hotel getaway
to Vegas.”

Enjoyl  SSSSSSSsssssssosssssosos St. Jude Childrens * Donate $25 and get an Expedia
- The Dropbox Team Research Hospital coupon to save up to 20% on hotels.

rSee More Prizes
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CSS3 styling on <a> tag CSS3 styling on <td>



Images

e Consider how your images can/should be fluid with your layout

« (Can they be sized dynamically? Do you want them to be cropped or swapped
at different screen sizes?

« Some devices have a higher pixel density (retina), consider the image quality

L I 1g this email
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Retina Optimization

My method: ensure the image is twice as large as you want it with a higher
resolution, compress it, resize in HTML/CSS to the correct size.

300px X 225px

600px X 450px @ 70% compression




Fonts

* In general, increase your font sizes by 25%

« Typography on retina displays is a must — avoid images for text unless it's a
part of your art

* Link farms or clustered links are difficult to tap unless they are larger, consider
alternatives (remember how wide the tip of your finger is)
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Daniel Sears
Interaction Designer, Trendline Interactive

daniel@trendlineinteractive.com
@daniel_sears
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Question & Answer Session

If you haven't done so already,
please take this time to submit
guestions to our speakers using the
“Q&A” box on your console.

#DMIQWebinar



Thank You

Thank you for taking the time to attend our Webinar today.

For additional information about our Webinar series,
check out the following Website:
www.directmarketingig.com/webinar

Please take a moment to fill out our
feedback survey.

(It will open in a new browser window/tab momentarily!)

#DMIQWebinar



