3 Media Strategies
to Drive Website Leads

www.act-on.com | @ActOnSoftware | #ActOnSW



Today’s Presenters

Paige Musto Sherry Lamoreaux
Director of Editor/Writer
Communications Act-On Software

Act-On Software

www.act-on.com | @ActOnSoftware | #ActOnSW



Agenda mm

 What are the three types of media?

 Why it’s imperative to integrate them

* Building your strategy
* Q&A
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Paid, Owned & Earned Media mm

This phrase is simply a framework for how to organize and execute your
marketing programs:

Print, Television, Radio, Brochure, retail stores,
Magazines, Cinema, company website,

Outdoor, Banners, Microsite, community,
Direct mail, SEM/Paid Facebook Fanpage,

Search, in-store media Mobile apps etc.
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Word of mouth,
Facebook, Twitter,
Digg, Youtube, Flickr,
blogs, forums

Strangers Customers Fans

Source: With inspiration from MEC, Starbucks and Forrester

www.act-on.com | @ActOnSoftware | #ActOnSW



Paid Media

Pay to Leverage 3'9-Party Channel
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Pro: You control message (if not the context).
Immediate, scalable. Can feed earned media.

Con: Expensive; pay to play for time/space. Not
trustworthy or easily interactive; cluttered environment;
declining response rates

Biggest benefit: Early funnel brand/product

awareness. Later: purchase reaffirmation
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Owned Media

Leverage a Channel You Create and/or Control

6 Proven Ways to Boost the
Conversion Rates of Your Call-to-
Action Buttons

YOII Q Upload | v | = somwua wiee i

et Learn more

Block....

Online Marketing Blog
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SUBSCRIBE TO ONLINE MARKETING BLOG
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Marketing Consulting Services
« Social SEO
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« Blog Consulting

« Audits & Training
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can move faster."
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inced that she had chosen to have a pre-emptive double
mastectomy because she carrie Eoost [ Photo ] Viko o e it

View story »

Like - Comment - Share

Pros: Totally control the message, and publish what you choose. High degree of control
over the context. Can be interactive. Can be integrated with other channels easily. Cost-
efficient. Serves niche audiences.

Con: Steady content creation and refresh a must. Takes time to scale.

Biggest benefit: Early-mid funnel awareness and education, relationship-building
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Earned Media

Customers (and News Outlets) Become the Channel

CORPORATE NEWS
Cisco Sets Sights on $34 Billion Market

Slew of Fresh Products Is Designed to Appeal to Business Users Who Want to Collaborate on Projects
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Cisco Systems Inc. made its
name with devices that connect Screen shot of Cisco's
Now

ni-

ied communi-
s that exploit

develo; wid-
gets. One example, she said,
23 would be a widget that displays
Goo-  voicemails auserhas received in
a small window on their PC
feasesits empha-  screen.

Pros: Most credible and trustworthy. Can have huge impact. Immediacy

Con: You can seed, you can massage, but you can’t control. Can be negative; hard to
measure. Don’t assume the press is your friend

Biggest benefit: Trustworthiness, credibility, share-ability
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Bring Your Paid, Owned, Earned Media Together

e Reinforce unified messaging across media forms

* Build trust with prospects, customers, press/analysts, etc.

DIGITAL MARKETING TRIFECTA

EARNED, OWNED & PAID MEDIA

Propel sharing & engagement

with paid promotion ADVERTISING
SHARING PAY PER CLICK
MENTIONS DISPLAY ADS

SHARES RETARGETING
REPOSTS PAID INFLUENCERS
REVIEWS EARNED PAI D PAID CONTENT PROMOTION

MEDIA MEDIA SOCIAL MEDIA ADS
)

SE(_] & brand contelnt Leverage owned, earned,
drive earned media and paid media

(sharing) & traffic for a comprehensive
marketing strategy

WEB PROPERTIES
WEBSITE

MOBILE SITE Gain more exposure to
BLOG SITE web properties with SEQ
SOCIAL MEDIA CHANNELS and PPC
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Earned is the Most Important Media

Towhat extent do you trust the following forms of advertising?

Global Average

Trust Completely/ Don't Trust Much/
Somewhat At All

Recommendations from people | know
Consumer oplnlons posted online

Editorial content such as newspaper articles
Branded Webziles

Ernails )=

Recommendations from people | know 029

Consumer opinions posted online

Ads bafore movies
TV program product placements
Ads served in search engine results
Onling video ads

Ads on sodal networks

Online banner ads

Display ads on mobile devices
Text ads on mobile phones

Source: Miglsen Global Trust in Advertising Survey, Q3 20M
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Advantages & Disadvantages of Media Types mm

OWNED, EARNED AND PAID MEDIA

Mediatype  Definition Examples The role Benefits Challenges

Owned media Channel a + Web site Build for longer-term + No guarantees
brand controls . Mobilesite  relationshipswith . Cost '

+Blog existing potential efficiency

Twitter il +Longevity
«Versatility
«Niche
audiences
«In demand
« Immediacy

« Scale
- Control

+ Most credible
-Keymleln

B

Source: Forrester Research, Inc
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Media = Distribution Methods for Content

Content marketing is:

“The marketing and business
process for creating and
distributing valuable content to
attract, acquire and engage a
clearly defined and understood
target audience—with the
objective of driving profitable

customer action.” ,
FINE ARTS SIGORTA
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Content Distributed Through Owned Media

Blogs Community Fo

eBooks Online Qu
Curation eNewslet .
Podcasts Case Studid

Interviews  Infographics
White Papers Contests
Webcasts/Webinars Videos
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Create Earned Media From Owned Media mm

Cost Savings & Revenue Increases

The section may be the most vital when making a business case for marketing automation — the effect on your
bottom line.

19. Companies that excel at lead nurturing generate 50% more sales ready leads at 33% lower
cost. (Forrester Research) Tweet This Stat!

20. 47% of nurtured leads make larger purchases over non-nurtured leads. (The Annuitas Group) Tweet
This Statt Owned Website
21. Companies that automate lead management see a 10% or greater increase in revenue in 5-9 months.

(Gartner Research) Tweet This Stat!

22_In the highest performing organizations, 40% of the revenue is generated by marketing, versus 22% for

average companies. (Marketo) Tweet This Statl

23. Gartner estimates a 15% savings on creative production with marketing automation. Tweet This Statl

24 Gartner estimates a 5% reduction in marketing waste through automating fulfilment. Tweet This Stat!

25. A case study of a freight transport facilitator showed a 50% cost reduction in customer acquisition. (

MarketingSherpa) Tweet This Stat!

Earned Social Attribution

Share a link with your followers

Companies that excel at lead nurturing generate 50% more sales ready leads at 33% lower cost
http:/Awww fathomdelivers com/28-marketing-automationfstats-that-matter via @fathomonline

A

Username or email B
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Create Earned Media From Owned Media

Include a Click-To-Tweet embedded in the
4 press release to maximize sharing capabilities
[l and to earn social share of voice

PRESS
RELEASES

acttén

1)

Simply click the “Click to Tweet” link to share these surprising stats with your Twitter followers.
Top Revenue Performers v. Bottom Revenue Performers

+ Top performers invest more in marketing —7% of revenue, compared to <4% for bottom

performers [Click to Tweet]

« Top performers are 10% more likely to be using email automation [Click to Tweet]
+ Top performers are 60% more likely to be automating lead management [Click to Tweel
+ Top performers’ top factors in lead scoring are time frame and opportunity size [Click to

Tweet]
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Create Earned Media From Owned Media mm

Home » About Us » Press & News » Act-On Press » Act-0On Software Hanked 48th Fastest Growing Company in Morth America on Deloi

Act-On Software Ranked 48th Fastest Growing
Company in North America on Deloitte's 2013
Technology Fast 500(TM)

45 FLike 11 EGDDQ|E+ 10 MEhm 142

Revenue Growth Attributed to Unrivaled Product and Superior Service Experience

BEAVERTON, OR-—-{Marketwired - Nov 13, 2013) - Act-On Software, a leading provider of cloud-
based integrated marketing automation software, announced today that it had placed 48th on

Deloitte's Technology Fast 500™ a list of the 500 fastest growing technology, media,

Bl

telecommunications, life sciences and clean technology companies in North America. Act-On grew
5,839 percent between 2008 and 2012.

Include social share icons for every press release posted to company
website. Make content easily accessible to share across networks.
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Testimonials & Case Studies: Virtuous Circles mm

l'l. ';
Your advocates may be willing to ~ Big Train makes {®.-_1
. . the mixes that make |P
provide case studies and ‘
testimonials (earned media) that \ et

you can put on your website
(owned media) and also use in
advertising (paid media).
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Earned/Paid/Owned Working Together mm

e Coke’s game app gets Hong Kong teens
to interact with its TV commercial

 Localized Website iCoke.hk offersthe app  Za ' W caues
and shows how to play | M - I

 Teens download the app on their e B s ( !
smartphones =% % mym&i«

“Open" the bottle caps, then exchange
them with friends through Facebook

Connect to redeem prizes

 Grand prize: a Volkswagen
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https://www.icoke.hk/coca/

From Owned to Paid to Earned Media
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ATTENTION HIP MARKETERS

Get Your Free T-Shirt!

Are you ask%@\“ga Pmage E

We‘:a

#hipmarkete First Name* Last Name* . :

Mhip'markiter/ o b You a a #HlpMarketer, so claim your free T-
Job Title® Campany” .

Adje-Noun Drecter sh

AMarketer who s cooler 1nan cool, e pinnacie of what s a marketer” Helshe goes Corporate E-mail Address”

567000 allrends and conventonal coolness, ahways hawing a finger on he pulse of what page@sctoncom

their audiences will respond to. Abiity to combine tradtional wisdom with unique and
interesting l0eas.

I Getan Q

Synonyms
Digital Marketsr, Market Agte arketing Autometion Mester

AWESOME T-SHIRT &

wwow. thehipmarketer.com QQ\
<

10 Ways to Become a Marketing Superstar

Posted on August 29th, 2013 byJanelle Johnson | Hook Me Up |

Share your name and email address with Act-On Software,

In a recent Wall Street Journal story, 10 Ways to Become a Superstar. Dr. |
nec

to uncover your own stardom and says, “Becoming a supers| about what you do —the

you act on your world. It doesn't matter how you look or even where you went to school. What] T Twitter User
taking positive constructive actions.” a‘e f ) KC Chano X @ @twitter_handle
o‘ g NicNic is Dreaming to be a #hipmarketer. . #catsofinstagram
3 W @ex com
Helping marketers become sup@l@‘g mission at Act-On. In honor of the fast-approachi < pic.twitter.com/Smdh2vyAtU
Reply Retweet Favorite

MNaw wa'ra nuttine 2 markatinn enin nn N [ rire Aivina i AN wave tn ha 2 hattar marksa
We have our own Act-On term for mark ars: we call them Hip Marketers What |

makes them hip is their ability to think creatively. use big data to refine strategies. think outside the box

View advertiser privacy policy

and adopt 21st century technologies to help automate their marketing processes. Do you have the DNA

of a hip marketer? If so, join the movement atwww thehipmarketer. com

Sign up and get your free hip marketer t-shirt!

act-On g oftw
Attention Y-.-'\‘rj.\
1
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A Straw Man
SmartLens.Com and the 3 Media Types

Details

- Small pharma

-Innovative new type of contact lens
- Target demo: Women 18-44,

e Paid media Buy advertising in trade magazines that reach optometrists
who can prescribe, and fitness and lifestyle magazines to reach end users.

Create demand!

 Owned media: Web pages/landing pages that educate about the new
product and its benefits. Address common questions one-by-one in the

blog. Satisfy questions! Get people to take the next step

* Earned media: Put out a press release, get beauty/health reporters to
cover, do segmented social campaigns to optometrists and to end users.
Create demand and buzz!

Image by Niek Beck
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Interlock the Media

* Paid media: Wedding trade
shows, events at malls, use
social to drive traffic, contests

 Owned media: Tout your
events, can you gamify
something?

* Earned media: Social
influencers, games

As your campaign progresses, Cross-
pollination will increase. People's
engagement will tell you how to
keep adjusting each channel.

Ads related to contact lenses
Sleep in your lenses for 30 days! Fast free shipping
www.SmartLens.com *# & *

Open your eyes:

Wake up to 20-20 vision!

\i?

Higher water content and new Ultra Silcone
make wearing contacts for 30 days easy, comfortable,
and safe. Read our safety specs.

®

SHARE YOUR STORY

<

on Instagram t
and WIN “You |
a year's supply of
SmartLens!
Talk to your eye doctor about your no-
www.WINsmartiens.com risk trial, or contact us:
www.SmartLens.com
800-555-2020
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Building a Calendar Workflow

Master Campaign Calendar

L Content Marketing Calendar q

L Social Ed Calendar L Ad Calendar
L Share

KEY: Interrelated content that complements and supports your strategy
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P+O+E

All three needed to reach all parts of the buyer’s journey

Discover Status quo loosens Paid is very important to early awareness
* |Interest Commit to change Advertising, events, sponsorships, surveys
* Education
Consider Explore options Owned increases in importance as people
* Criteria seek answers. Web copy, papers, email, case
* Evaluate studies, papers, websites
Decide Justify Earned and owned. Social, forums,
*Select Commit testimonials, reviews, vendor comparisons,
implementation scenarios
Advocate Likes reinforcement  Earned. Social, forums, case studies,
* Satisfaction of decision, testimonials, email, advertising, events,
validation of customer service, training, loyalty
relationship programs, updates, surveys
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Key Takeaways mm

* Paid, owned, and earned are important to a digital strategy. Evaluate and decide
where to allocate your resources to make the most sense for your brand.

 Owned media sites are an extension of your brand and create additional avenues for
people to interact with your brand.

* Earned media is the equivalent of online word of mouth and is the vehicle that
drives traffic, engagement and sentiment around a brand.

* Paid media is a great way to promote content in order to generate more earned
media and can also be used to drive traffic directly to your owned media properties.

Maximize strategy effectiveness by leveraging all three forms together
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Q&A

Paige Musto Sherry Lamoreaux
Director of Editor/Writer
Communications Act-On Software

Act-On Software
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Ready to Learn More?

Interested in a demo
Call +1 (877) 530-1555
Email sales@act-on.com
Web www.act-on.com

AWARD WINNING

Inc.5 0 Forbes Deloitte.

2013 FASTEST GROWING 2013 MOST PROMISING
COMPANIES COMPANIES LIST Technology Fast500

MARKETING AUTOMATION SOFTWARE COMPANY
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