SO, THE KEY TO
INCREASED SALES IS
.AMARKETING TOOL?

-'  Janelle Johnson
‘B Director, Demand Gen
Act-On Software

.act-on.com | @ActOnSoftware | #ActOnSW



Know Who To Call

|dentify prospects with a
higher probability of
buying
mm Thomas More Activity

Overview |_|Website ” Mailings |_| Farms ” Webinars

| 2 Website E-mail

Page Views 1193 Sent 127
Site Visits 200 Opened 49
Clicked 26
@ Webinars £ Media
Registered 23 Downloads 34
Attended 1

Hot Prospects [iast7days 8 (& Refresh)

J Q s a prioritized list of your currently most active and engaged
jined in your score sheet.

Priority Name Type
806006 Edmund Campion Lead
86 C Cuthbert Mayne Lead
6 CC Elizabeth Ann Seton Contact
e C Isaac Jogues Contact

Prioritize leads based on
lead score
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Know Who's Visiting Your Website

REAL-TIME NOTIFICATIONS

e Know when prospects or
customers visit the site (or even
a key page)

TIMELY ENGAGEMENT

e Be alerted when prospects are
most likely ready for a
conversation

ﬂl| blog.actonsoftware.com/ Visitors

Clickthrough From: blog.actonsoftware.com

87 Google Mountain View, CA

88 FRoad Runner disa, HI
Clickthrough From: blog.actonsoftware.com

80 Road Runner disa, HI

Clickthrough From: www.linkedin.com
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Gather Intel To Tailor Follow-Up mm

William Adeoshun (4 Send & Edit ¥ Delete | & Close
* Use every engagement e
cTo, 1T E-Mail wadeoshun@mayoclinic.com
1 Mavyo Clini Mobile 602.486.1579
opportunity to learn more = rmecie e bug a0 1oy
Scottsdale, Arizona Home 602.355.6830
Overview | Website Mailings || Forms ‘,‘r Webinars ‘[ Media U Custom | All ‘
. L] L]
BUlld C prOfIIe that 2 Website E-mail ] Forms
1 1 Page Vi 79 Sent 48 Vi 24
combines demographic i vl e IR e g8
. . . Clicked 9
and behavior information
@ Webinars £ Media @ Bounce & Opt-Out
Registered 2 Downloads 12 Opt-Out 0
Attended x Bounce 0

e Gathering intelligence will
save you time and make Total Score 323 for all time
you more relevant Outbound inbound

First 414 Days Ago First 414 Days Ago
Most Recent 2 Days Ago Most Recent 2 Days Ago
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Stay In Front of “Not Ready” Leads

Companies that .
excel at lead nurturing generate

90% MORE

SALES READY LEADS

33% LOWER

COST

Nurtured leads make

==y v A ARGER

PURCHASES

than non-nurtured leads.

=The Annuitas Group

www.act-on.com | @ActOnSoftware | #ActOnSW



Collaborate to Achieve Business Goals Faster mm

Organizations where marketing

and sales are alighed were 38%

better at winning customers than

those that were not’.

- MarketingProfs Research
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<o or actien

Ready to Learn More?

Call +1 (877) 530-1555
Email sales@act-on.com
Web www.act-on.com

Inc.5 O | Forbes | Deloitte.
2013 FASTEST GROWING 2013 MOST PROMISING = ™
COMPANIES GOMPANIES LIST Technology Fast500 TT&SE&&%SEDVRVQ\I\/IE
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