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A special thank you to: 

Thank you for joining us – we will be starting at 2:00 PM ET/11:00 AM PT 
 

If you are unable to hear music at this time, please make sure that your computer speakers are turned on and that 

your system has not been muted.   

#TMGWebinar 



Today’s Speakers 

Thorin McGee 

Editor-in-Chief 

Target Marketing 

Carolyn Goodman 

President/Creative Director 

Goodman Marketing Partners 

Moderator 

#TMGWebinar 

Linda West 

Manager of Demand Generation 

Act-On Software  



Tips for Webinar Attendees 

• Technical difficulties? Let us know by using the “Q and A” box, or 

trouble-shoot by clicking the “Help” widget below 

→ Quick tip: Common problems (like loss of sound and/or stall in the slides) 

can often be fixed by a quick refresh of your browser.  

• Have a question for today’s speaker? Submit via the “Q and A” 

box 

• Please disable pop-up blockers 

• See what this console can do! Click on the “Tips for Attendees” 

widget for the complete rundown. 

Don’t forget to “share” this webinar! #TMGWebinar 
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Positive brand experiences 

Negative brand experiences 

Seat Won’t 
Recline 





• First Name 
• Last Name 
• Street Address 
• Street Address 2 
• City 
• State 
• Zip 

• Title 
• Company Name 
• Industry Type 

 



Healthcare Targets Manufacturing Targets 

Financial Services Targets Utilities Targets 



• Significant Anniversary Date 
• Children’s birthdates (Month/Year) 





Young Children Teenagers No Children / 
Empty Nesters 









• Email open rates were 365% higher than the 
“generic” style benchmarks 

• Click thrus range from 1% - 20% 

• Event triggered emails (Happy Birthday; 
Happy Anniversary): 77% open rate 

• Click thrus as high as 26% 

 



Newly Married 

Young Children 

Teenagers 

No Children / 
Empty Nesters 



What do you want from me? 



Reason for making contact 
• What do you want from me? 





STOP SELLING 



What’s in it for me? 







Typos and errors and blunders, oh my… 
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• Subject Line Only 



• Subject Line Only 
• Pre-header Message 



• Subject Line Only 
• Pre-header Message 
• Dedicated Email 



Things That Turn Off Customers/Prospects 



• Timing and content of a follow up email 



Instead of this… 

Try this… 

Remind me what I did 

Give me more help 

Tell me why you’re the 
expert 

Give me multiple ways 
to learn more 







Reason for making contact? 



Instead of this… 

Try this… 





Carolyn Goodman 
President/Creative Director 
Goodman Marketing Partners 
 
E: carolyn@goodmanmarketing.com 
P: 415.507.9060 x222 
www.goodmanmarketing.com 

Thank you! 





Question & Answer Session 

Enjoying this webinar? There’s so much more where this came from! 

Click the publication widget below to sign up for a FREE subscription to 

Target Marketing! 

If you haven’t done so already,  

please take this time to submit questions to 

our speakers using the “Q&A” box on your 

console. 

#TMGWebinar 



Thank You 

 
Thank you for taking the time to attend our webinar today. 

 
For additional information about our webinar series,  

check out the following Web site: 

www.targetmarketingmag.com/webinar 

 
Please take a moment to fill out our  

feedback survey. 
(It will open in a new browser window/tab momentarily!) 

#TMGWebinar 


