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@ArnieK #CMWorld About Your Presenter…   

• CEO of Vertical Measures –  
A 45 Person Search, Social & Content 
Marketing Agency in Phoenix, AZ 

• Instructor for the Content Marketing 
Institute & Online Marketing Institute 

• Columnist for Marketing Land, Chief 
Content Officer & LinkedIn 

• Been an Internet marketer longer than 
Google has existed. 



@ArnieK #CMWorld What We’ll Cover 

• How do search engines work and why is 
optimization more important now than ever 
before? 

• What are the most effective SEO strategies for 2014 
and beyond? 

• How to generate more content ideas than you ever 
thought possible. 

• How to optimize specific types of content like 
video, images and news. 

• How can you leverage social media to improve your 
search rankings? 

 



@ArnieK #CMWorld Pay Per Click Advertising 

Only 10 to 20% of 
people click here – 
but can still pay 
off. 



@ArnieK #CMWorld How Important Is SEO And Search? 

More than 80% 
of people click 
here! 
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@ArnieK #CMWorld How to Tell if You’ve Been Affected 



@ArnieK #CMWorld Webmaster Tools - Message 

v 



@ArnieK #CMWorld So What’s the Problem? 

• Thin content? 

• Unintentional duplicate content? 

• Duplicate title tags? 

• Blocked pages or site? 

• Bad backlink profile? 

• Over optimization of anchor text? 

• Not optimized for mobile? 

• And many, many more possibilities 



@ArnieK #CMWorld “Content Marketing” 

Google Trends 
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Achieving Success Is A Continuous,  

Planned Out Process 



@ArnieK #CMWorld What Are We Searching For? 



@ArnieK #CMWorld 

Buyers need information that helps 
them make an informed decision. 

 
Businesses that provide the 

content those people are 

searching for - will win.  
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@ArnieK #CMWorld Ask Your Customers… 

• What made you trust us? (About Us page) 
• What information do you wish we had provided 

upon first contact?  
• What information do you wish we had 

explained upon completion of services? 
• What information were you looking to find 

when you began searching for a company like 
ours?  

• What do you wish we would do better? 
• Did you read online reviews about us? 
 

 



@ArnieK #CMWorld Research Tools 

Google Keyword Suggest 

 

 

 

 

 
Relate Searches 
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More than 410 

questions about “visit 

the grand canyon” 

(exact match).  

 

More than 3,400 

using broad match! 
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Long tail 

searches are 

the key to 

success! 
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@ArnieK #CMWorld List All Content Ideas in a Spreadsheet 



@ArnieK #CMWorld Longer Search String = More Clicks 

Source:  http://www.keyworddiscovery.com/keyword-stats.html - 9/01/2013 

http://www.keyworddiscovery.com/keyword-stats.html
http://www.keyworddiscovery.com/keyword-stats.html
http://www.keyworddiscovery.com/keyword-stats.html


@ArnieK #CMWorld Put Together an Editorial Calendar 

VerticalMeasures.com/calendar 



@ArnieK #CMWorld Free Guides, Case Studies & White Papers 

- Lead generator 
- Link attractor 
- Long life span 
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@ArnieK #CMWorld The Results… 

Yale’s traffic has grown from 40,000 
visitors to 150,000 annually 

Leads have grown from 800 to 2,300 
monthly! 

Revenue is up by 40% since starting 
their content marketing program. 

And according their president Steve 
Sheinkopf: “Profitability is up way 
more than that, because we 
eliminated marketing expense.” 
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@ArnieK #CMWorld Core Elements to Optimization 

Web Pages, News, Local, Images & Videos 

1. Links pointing to your content (Internal too) 

2. Titles & title tags (viewed in results) 

3. Description meta tag (viewed in results) 

4. Image alt text tags  

5. H1 Tag (headline tag – only one!) 

6. Page load times 

7. Freshness of content 

8. AuthorRank 
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@ArnieK #CMWorld Search Results – Web Page Connection 



@ArnieK #CMWorld How to Optimize Images 

• Image files should be compressed as much as reasonably 
possible to reduce file size. Smaller files mean faster site 
load speeds. JPGs generally offer the best balance of file 
size & quality. 

• Use relevant keywords in image filenames, separated by 
dashes (not underscores). Instead of "DL000031.jpg", use 
something like "red-sports-car.jpg" 

• Make sure <img> tags have their "alt" and "title" 
attributes defined with descriptive, concise, keyword-
related text. Do not stuff <img> attributes. 

• Context matters. Google looks at content placed around 
the image, like titles and captions, for context about your 
image. 

• Be sure to include images in your sitemap. The XML tags 
provide additional opportunities to define an image's 
title, caption, and even geographic location.  

 



@ArnieK #CMWorld How to Optimize Videos 

• Specific, Compelling Title –Would you click on “Our 
Company” or “V00023.mov?” neither will your 
audience. 

• Tags –This is where you can help your video appear in 
the “Suggested” or “Similar” videos section.  

• Description -  Say as much as you can in the first 
sentence or two, because many video sites will hide 
the bulk of your description. Include at least one link 
placed at the start of the description – with http://. 

• Video Quality / Resolution – Shoot, edit and export 
the video in the highest quality available on the 
devices and software you use.  

• Thumbnail Image – If it’s an organically made video 
(not planned), pick the most visually compelling of the 
options they give you.  



@ArnieK #CMWorld How To Appear In Google News 

•Need to submit your URL to Google 
first 

•Article URLs must be: 
–Unique 
–Permanent 
–Display a three-digit number 

•To see if a site is already included in 
Google News, type [ site:url.com ], 
into the search box and click "Search 
News."  

•http://support.google.com/news/pub
lisher/   

http://support.google.com/news/publisher/
http://support.google.com/news/publisher/
http://support.google.com/news/publisher/


@ArnieK #CMWorld Most Common Problems We Find? 

• Unintentional duplicate content 

• Duplicate title tags 

• Blocked pages or site 

• Over optimization of anchor text in 
backlinks and footer 



@ArnieK #CMWorld Sharing New Content Can Be Very Simple 



@ArnieK #CMWorld Do You Have a Google+ Business Page? 
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Shameless Plug:  
We offer the best content marketing 
workshops in the industry and can bring 
them to you. You might just see a 300% 

increase in your success rate! 
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THANK YOU VERY MUCH! 

Tweet:  
Content Marketing Book – @AccelerateBook is FREE 

on Amazon – Today only!   


